BUILDING COMMUNITY CONNECTIONS

Building Community Connections describes our
quality of life and the culture, arts, and places that make
Greensboro unique and memorable and the that ties us
together as a community. This Big Idea includes strategies
that improve livability, strengthen neighborhoods, and
increase public safety, access to affordable housing, and
public amenities. It encompasses historic preservation,
arts and culture, and education. The strategies in this
section will establish Greensboro’s identity by promoting
the cultural and educational opportunities that make
Greensboro a vibrant place.

Why Build Community Connections?

Greensboro’s community defines our city. One of the
most significant threads in public comments was that
people liked the friendly, engaging, and open spirit of
Greensboro, and are very satisfied with the quality of life
found here. In particular, people said they appreciated
the number of amenities Greensboro has for a city its size.
Focusing on community and the “softer” assets of the city
is a vital part of the future of Greensboro.
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CHAPTER 8: BIG IDEA - BUILDING COMMUNITY CONNECTIONS
ISSUES AND OPPORTUNITIES ADDRESSED

The goals and strategies in the Building Community Connections Big Idea address
the following issues discussed in public meetings or observed when collecting
data about the City. More details are available in the Data Book, the Conditions
and Trends Report, and in the public comment summary.

Diversity of Population

Greensboro has a diverse population. Over the past decade, the city has evolved
into a majority non-white city with the highest percentage of non-white
population compared to other large cities in the state. Greensboro is a
resettlement community; almost 34,000 residents of Greensboro were born
outside of the United States. City of Greensboro customer service provided
assistance to non-English speakers more than 2000 times between July 2018 and
June 2019, in languages such as Spanish, Swahili, Vietnamese, Arabic, Nepali,
French, Mandarin, and Kinyarwanda.

Changing Age Demographics

Embracing Our Universities

Greensboro is home to seven institutions of higher education with a combined
student population of approximately 60,000. These institutions play a vital role in
the civic, cultural, and economic life of Greensboro and leverage quality
growth and investment on the edges of their campuses. Making students feel
at home while they’re away from home benefits the community as a whole, and
positioning the schools as community assets is a vital step in embracing an identity
as a University City.

The median age in Greensboro in 2018 was 34.3 years; this is younger than the
median age for both North Carolina and the United States, but is older than most
of the other major cities in the state. Greensboro is home to several colleges and
universities, which likely contributes to its lower median age. However, we are
losing younger people as a share of our overall population; between 2000 and
2016, the group of age categories between 55 and 74 experienced the greatest
increase and the group between 20 and 44 the greatest decrease. As the older
demographic reaches retirement age, there will be an impact on access to health
services, appropriate housing, and entertainment. The loss of younger generations
is troubling as it may lead to a vacuum in the employment pool and diminish the
overall vitality of the community.

“

Historical Significance

Greensboro encompasses an area that has seen historical events of monumental
proportions over the years from a pivotal Revolutionary War battle in 1781 to
a peaceful lunch counter protest in 1960 that sparked the sit-in movement
across the south. New Garden Quakers were actively involved in the anti-slavery
movement, and the first documented case of Underground Railroad activty was in
1891 when Vestal Coffin aided local slave John Dimrey. Through strategies aimed at
increasing diversity, embracing others, and remembering our history, the city will
continue to honor those who came before us.

“I love this city because it's a melting pot of people
of different backgrounds and cultures. The arts are
rich with culture and diversity.”

”

City Academy, 2017
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Goal - A
OUR GOALS AND STRATEGIES FOR BUILDING COMMUNITY CHARACTER

Greensboro is a thriving, dynamic, and livable city that
people love to visit and call home.

Our goals and strategies for building community connections focus on what makes
us a unique community, be it our diversity, our history, the presence of higher
education, or the events and festivals we hold.

Strategy 1: Develop a process to understand, measure, and build on the qualities
of Greensboro that make it an excellent place to live. Identifying the key elements
that we want to measure and improve will make quality of life issues more
tangible, particularly for the elements that make Greensboro feel open, friendly,
and welcoming.
Strategy 2: Actively celebrate the city’s unique and positive attributes, like its
strategic location in the state and region, and market Greensboro as a tourist
destination. Identify the reasons why residents and visitors love our city and
make those known. Additionally, identify Downtown as the key central area of
Greensboro and highlight its importance to the city. The places that residents and
visitors gather should leave a lasting impact.
Strategy 3: Comprehensively delineate and create land-use plans for the areas
around significant gateways that define key entrances to the city, and continue to
build a program that creates design elements that clearly indicate to visitors that
they have arrived in Greensboro and that make a positive and memorable first
impression.
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Goal - B

Goal - C

Greensboro’s cultural identity—our museums, libraries, arts
communities, festivals, and events— is a source of pride and
shared experience.

Greensboro treasures its history, honors its role in the civil
rights movement, and celebrates its diversity through
engagement and inclusion.

Strategy 1: Strengthen sustainable support for arts and culture that creates an
environment for artists and cultural organizations to flourish, increases public
participation, and builds Greensboro’s ability to attract artists. Advance cultural
parity and arts participation for all Greensboro residents by focusing on equitable
access to programs and resources for success. Continue to promote Greensboro
as a tourist destination for sports, arts, festivals, and events related to higher
education.

Strategy 1: Actively celebrate Greensboro’s rich history. Market the fact
that Greensboro is a place that "makes history" for tourism, economic
development, and college recruiting. Continue to celebrate Greensboro's
role in world-changing events like the Battle of Guilford Courthouse and the
Greensboro Sit-ins.
Strategy 2: Embrace a broad definition of diversity, protect vulnerable
populations, and continue our tradition of being a safe haven for refugees
and immigrants. Celebrate the wide range of cultures present in Greensboro,
provide opportunities for cross-cultural relationships, and continue to
facilitate everyone's participation in city governance through groups like the
International Advisory Committee (IAC).

Strategy 2: Locate public art strategically in neighborhoods throughout
Greensboro to create unique and memorable public spaces. Distribute art
installments and cultural activities across Greensboro to show the uniqueness of
Greensboro’s neighborhoods and create more reasons for people to visit different
areas across the City. Foster relationships between artist and residents, making
cultural activity a point of civic pride for all residents.
Strategy 3: Locate public art strategically in neighborhoods throughout
Greensboro to create unique and memorable public spaces.
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Goal - D

Goal - E

Our colleges, universities, and Career and Technical
Education facilities play a leading role in the cultural, social,
and economic fabric of the community.

Everyone does their part to maintain stable, attractive, and
healthy places to live and raise families.

Strategy 1: Build on existing partnerships between the City, neighborhoods, and
colleges and universities, while creating opportunities for new partnerships, so
higher education campuses play an increasingly stronger role in the cultural life of
the larger community. Build on efforts that make neighborhoods around campuses
strong and vibrant neighborhoods. Make institutional spaces and programs easily
accessible to residents.

Strategy 1: Build upon successful community initiatives to improve housing
conditions while encouraging community involvement and participation. Work
to ensure the quality, quantity, and diversity of housing choices across and
between neighborhoods.

Strategy 2: Market Greensboro as a University City, rich with colleges and
universities that provide cultural and educational opportunities. Highlight the
institutions that have flourished since their inception and the leading programs that
attract students from across the country and the world.

Strategy 2: Build neighborhood association capacity to work collaboratively,
assess conditions, and effect change. Strengthen neighborhood planning tools
and coordinate City programs and funding initiatives to support public and
private efforts to protect and improve all neighborhoods. Create and foster
partnerships among and between neighborhoods to strengthen the social
fabric of Greensboro.
Strategy 3: Improve the city’s housing through effective use of code
enforcement and the strategic leveraging of resources. Encourage local
collaboration between nonprofit organizations and health providers that
highlight the importance of housing conditions and their impacts on public
health.
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