CREATING GREAT PLACES
Creating Great Places covers our need to create interesting
places and public spaces in neighborhoods across Greensboro, in
downtown, and with our historic resources. This Big Idea includes
strategies that improve livability, strengthen neighborhoods, and
increase our public safety, access to affordable housing, and public
amenities.

Why Create Great Places?

Greensboro understands the value of having healthy
neighborhoods and housing and is committed to enhancing the
quality of life for all its residents. Ensuring the stability and livability
of neighborhoods and housing remain a key factor in Greensboro’s
future success.
Greensboro is also recognizing the importance of Placemaking, an
approach to creating vibrant communities with lasting appeal and
value. People are drawn to places that offer a range of features and
qualities, a wide variety of structured and spontaneous activities,
and most importantly, the presence of other people. The Project
for Public Spaces (PPS) provides an extensive array of research
and reference guides for advancing the Placemaking movement.
According to PPS, the key attributes of great places are simple and
intuitive:
•
•
•
•

They are accessible and well connected to other important
places in the area;
They are comfortable and project a good image;
They attract people to participate in activities there; and
They are social environments in which people want to gather
and visit again and again.

Greensboro’s architectural heritage has significant impact on
both the city’s economy and its quality of life. Well-preserved
historic buildings and neighborhoods play a role in attracting new
businesses and industries. Residents point with pride to restored
homes in Fisher Park as well as to vintage storefronts on South
Elm Street that now house restaurants, shops, bars, and small
businesses, and to Guilford Battleground National Military Park and
Governor Morehead’s Blandwood Mansion.
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CHAPTER 5: BIG IDEA - CREATING GREAT PLACES
ISSUES AND OPPORTUNITIES ADDRESSED

Housing Affordability

Neighborhoods and housing were central topics throughout the
public engagement process. Greensboro residents desire more
housing options in and near the downtown area, more options for
safe, affordable housing, consistent code enforcement for properties
in disrepair, and convenient access to goods, services, and amenities.
Many areas that have suffered disinvestment are located near
downtown, but have the underlying building form to be highly
marketable, despite the current lack of investment. Adding new,
compatible housing in these locations may help overcome developer
reluctance to build by increasing property values and market interest.

The goals and strategies in the Creating Great Places Big Idea address issues
discussed in public meetings or observed when collecting data about the city.
More details are available in the Data Book, the Conditions and Trends Report, and
in the public comment summary.

Creating a Variety of Neighborhoods

Placemaking efforts are being carried out by local governments, private
businesses, non-profits, citizen-activists, or by partnerships among two or more
of these groups. Greensboro is beginning to turn its attention to the principles of
Placemaking as part of its community and economic development strategy.

“

Placemaking, especially within the downtown area, but also in neighborhood-oriented centers, can have a transformational effect on growth and development
in Greensboro over the planning horizon. It is especially valuable as a tool for
improving quality of life in or near newer suburban areas that developed without
the benefits of a mix of uses. Considering the growing demand for the type of
community atmosphere that Placemaking can create, Greensboro stands to gain
much by increasing its efforts on this front, and risks at least as much by failing to
improve the quality of places it offers to its residents and visitors.

“All things exciting, different, game-changing, out
of the box, future focused and different from every
other city.”

Retaining Residents

”

Online Survey Response, 2019

Greensboro is losing younger residents as a percentage of our overall population.
A job market that offers options and opportunity is important for attracting and
retaining a young workforce, but many millennials look for stimulating places to
live and express a desire to live in interesting, unique neighborhoods. The Parks
and Recreation Master Plan, Plan2Play, includes recommendations for creating
“Community Hearts” , which are identifiable community gathering spaces with
inclusive and contemporary programming, as well as unique neighborhood parks.
The Cultural Arts Master Plan also emphasizes the role public art plays in creating an
attractive community with a high quality of life.
Quality of life considerations are important to older generations as well.
Greensboro has activities for older residents, particularly cultural amenities,
including those offered by its colleges and universities and its recreational facilities.

Renting and Homeownership

More people are choosing to rent rather than own a home. Cities need a housing
inventory that accommodates a range of housing preferences and a balance of
rental and owner-ocupied properties to stabilize neighborhoods and grow intergenerational wealth.
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Participant providing input at community meeting located at the Smith Senior Recreation Center

Goal - A
OUR GOALS AND STRATEGIES FOR INTERESTING NEIGHBORHOODS
AND PLACES TO LIVE
Housing variety and affordability, access to great schools, and amenities make
a difference in the vibrancy and uniqueness of neighborhoods. Community
engagement, governance, and leadership play a fundamental role in ensuring
neighborhoods have a voice. Local governments must provide public services,
amenities, and recreation equitably to all neighborhoods and work with non-profit
organizations and agencies to ensure the well-being of its residents and the
upkeep of its housing stock.

Greensboro’s citywide network of unique neighborhoods
offer residents of all walks of life a variety of quality housing
choices.
Strategy 1: Protect and enhance the unique character of every neighborhood.
Leverage planning and permitting tools to safeguard the environment and
historic buildings and places from potential negative impacts of development,
redevelopment, public projects, and commercial encroachment. Encourage
Placemaking projects and improvements that reinforce the distinct character
of each neighborhood. Strengthen the role of homeowner and neighborhood
associations in recognizing, enhancing, and celebrating the unique
neighborhood character.
Strategy 2: Meet housing needs and desires with a sufficient and diverse
supply of housing products, prices, and locations. Find opportunities to add
to the variety of housing types and price points that are close to downtown,
employment centers, community services, and public transit. Coordinate
housing programs and include small-area plans with efforts to create walkable
infill and provide a range of housing options near transit hubs and other
amenities, and find opportunities to add public and private amenities in
neighborhoods receiving support for housing.
Strategy 3: Work towards providing housing for all of Greensboro. Ensure that
supportive and transitional housing are included in the housing mix. Support
and foster collaboration between agencies and non-profit organizations that aim
to reduce and eliminate homelessness.
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Goal - B

Goal - C
Downtown is a dynamic center of economic and cultural
activity for residents of Greensboro and an unforgettable
destination for visitors.

Greensboro’s historic places are treasured, protected, and
contribute to the City’s unique identity.

Strategy 1: Continue to identify and promote the historic fabric of the city.
Collaborate with museums, history experts, and community partners to create a
strong heritage tourism program to promote area historic attractions. Cultivate
local community support for historic preservation by organizing and supporting
education, awareness, and celebration of Greensboro’s role in history with events,
displays, presentations, and other tools.
Strategy 2: Continue to protect the city’s historic resources. Leverage existing
policies and explore new tools to ensure that development and infrastructure
improvements in new and historic residential areas near downtown complements
the existing character of the area. Continue to develop tools that recognize the
wide range of historic events that have occurred in Greensboro in addition to
preserving its physical assets.

Strategy 1: Support continuing investment Downtown. Consider the use
of strategic plans for Downtown to identify priority development areas and
coordinate improvements to streetscapes, road design, water capacity, and other
public services that will encourage heightened private investment.
Strategy 2: Continue to focus on recruiting retail, restaurants, art and cultural
venues, offices, and residences to Downtown. Foster entrepreneurship within
the city by developing policies and programs that provide support for new local
businesses to locate Downtown. Identify specific businesses, retailers, restaurants
in surrounding communities that are desired for Downtown and develop
relationships and incentives that will encourage them to relocate or expand to
Greensboro.
Strategy 3: Attract residents and visitors Downtown throughout the year, week,
and day with increased festivals, activities, and events related to the arts, music,
theatre, and commerce. Build on collaborations with community groups such as
the Greensboro Area Convention and Visitors Bureau, foundations, Chamber of
Commerce, the arts and history community, young professionals, universities and
colleges, to plan and execute current and new events and activities that highlight
Downtown as the “heart” of the community.
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